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A
 strong

 b
ra

nd
 is not a

 given.  
These visua

l id
entity guid

elines 
p

rovid
e rob

ust tools a
nd

 
guid

a
nce to help

 you 
com

m
unicate the d

istinctive 
cha

ra
cter of the A

lychlo b
ra

nd
.
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At Alychlo, w
e are passionate about entrepreneurs. 

Entrepreneurs w
ho are in it for the long term

.
W

e love them
 for w

ho they are, for their dream
s. Their passion. 

W
e w

ant to understand w
hat m

akes them
 sm

ile or cry. 
W

hat deeply drives them
.

Investing in a project is not just putting a bag of m
oney 

som
ew

here. It’s a hum
an adventure. 

There m
ight be m

om
ents of tension, excitation or serenity.

Such is life!
But w

e m
ake no com

prom
ise on integrity, loyalty and dedication.

W
hen w

e share the sam
e dream

s, w
e can together bring 

som
ething groundbreaking to the m

oon. 
At Alychlo, w

e are convinced that w
ith good ratio and figures, 

w
e w

ill succeed. 
But add intuition and guts and w

e’ll get success.
This drives us.
W

e are invested in your dream
s.

O
ur  

B
ra

nd
  

Purp
ose
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b
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b
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b
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W
e are Invested 

in your dream
s

8 Essence 

N
earby team

 of experts
Long Term

 strategic support on all levels
Full understanding of the financial gam

e
N

etw
ork & visibility

Integrity
H

um
an

Sustainable
Loyal

Passion for people
G

roundbreaking
O

ut of the box
Responsible

4 Benefits
5 Values
& Personality 

Entrepreneur M
arc C

oucke
Proven Track record as long term

 partner
W

ord of m
outh

Team
 of experts 

Speed
Balance betw

een left and right brain
Perfect understanding of
the financial / stock exchange
dynam

ics 

6 R
easons

to Believe 
7 D

iscrim
inator

/ U
SP 

0 R
oots strengths

M
arc C

oucke = Alychlo = Alysée en C
hloé

>> Long Term
 / C

ontinuity / Legacy / Fam
ily

G
ive back to society by investing

in entrepreneurial com
panies 

1 C
om

petition
Fam

ily O
ffices

Private Equity
Banks
C

om
panies

2 Target G
roup 

Entrepreneurs (com
panies after start-up phase), 

w
ho are in it for the long term

,
w

ho w
ant to grow

 fast and create real added
value (w

ith purpose),
w

ho are looking for a partner they trust
(on a financial, a strategic and a hum

an level)
to build the future together.

3 Insight
W

ith ratio and figures
you w

ill succeed. 
W

ith intuition and guts,
you get success. 

Brandkey



O
ur logo is our 

m
ost valuable and 

recognisable asset  
of our brand identity,  
so treat it w

ith care.
It is im

portant to 
use our logo in a 
consistent w

ay.

O
ur  

B
ra

nd
  

M
a

rks

Alychlo
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O
ur  

B
ra

nd
  

M
a

rks
O

ur logo is our m
ost valuable and 

recognisable asset  of our brand 
identity,  so treat it w

ith care.
It is im

portant to use our logo in 
a consistent w

ay.

W
e alw

ays w
ant our brand to be 

visible. Therefore our logo can also 
be placed on a di!erent 
background in order to give 
m

ore contrast w
hen needed.

Aside you can find the three
di!erents colour variations
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O
ur  

B
ra

nd
  

M
a

rks
M

inim
um

 clear space

To ensure m
axim

um
 visibility for 

our brand, w
e forsee a protection 

zone around the logo. W
ithin this 

area, no graphic elem
ents or text 

can be placed. 
This zone is m

easured by the breef 
of the tw

o first letters of alychlo.
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O
ur  

B
ra

nd
  

M
a

rks
M

inim
um

 clear space

U
nder a certain size the readibility 

of the logo cannot be ensured

D
o not use under the size of:

40m
m

 w
idth w

ith the baseline and 
15m

m
 w

idth w
ithout the baseline.

40M
M

15M
M

Alychlo
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O
ur  

B
ra

nd
  

M
a

rks
Please do not

Alw
ays use the logo as it is

delivered by Alychlo.
It can’t be changed under any
circum

stances. 

Please do not:
- Add a drop shadow
- Rotate the logo
- Stretch the original size
-  Change the logo in other colours

Alychlo
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G
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O
ur  

C
olour 

Pale!
e

C
olour im

pacts em
otions

O
ur colour palette play a crucial 

part in how
 w

e present ourselves. 
C

olour is a brand asset that w
ill 

enhance our brand recognisability.

PAN
TO

N
E 

W
H

ITE
CM

YK  
      80, 45, 60, 35

RG
B 

 
      255, 255, 255

H
EX 

 
      #!!!

PAN
TO

N
E 

TO
 D

EFIN
E

CM
YK  

      4, 15, 66, 0
RG

B 
 

      246, 211, 113
H

EX 
 

      f5d272

PAN
TO

N
E 

BLAC
K

CM
YK  

      100, 0, 0, 0
RG

B 
 

      0, 0, 0
H

EX 
 

      #!!!

W
ARN

IN
G

: PAN
TO

N
E

AN
D

 O
TH

ER PRIN
TED

C
O

LO
RS N

EED
 TO

 BE
TESTED

 O
N

 A
C

O
LO

R PRO
O

F
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O
ur  

Typ
e

N
ot only w

hat w
e say is im

portant, 
but also how

 our m
essage looks 

plays a crucial role.
 O

ur distinctive typographic 
approach enhances our 
m

essaging through
its contem

porary and authentic 
characteristics.
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SK-m
odernist is the typeface 

for Alychlo. Its sans serif 
characteristics w

ill give our brand 
its contem

porary character. 
 The SK-m

odernist typeface should 
be used for any com

m
unication 

regarding the Alychlo brand.

It w
ill be associated for all the 

bodycopy by the acum
in pro

characters

S
K

-M
O

D
ER

N
IS

T reg
ula

r

A
a

B
b

C
cD

d
EeFfG

g
H

hIiJjK
kLlM

m
N

nO
oP

p
Q

q
R

rS
sTtU

uV
vW

w
X

xYyZz
123456789

0

S
K

-M
O

D
ER

N
IS

T b
old

A
a

B
b

C
cD

d
EeFfG

gH
hIiJjK

kLlM
m

N
nO

oP
p

Q
q

R
rS

sTtU
uV

vW
w

X
xYyZz

1234567890

hea
d

er

ACU
M

IN
 PRO

 regular

AaBbC
cD

dEeFfG
gH

hIiJjKkLlM
m

N
nO

oPpQ
qRrSsTtU

uVvW
w

XxYyZz
1234567890

ACU
M

IN
 PRO

 m
edium

AaBbC
cD

dEeFfG
gH

hIiJjKkLlM
m

N
nO

oPpQ
qRrSsTtU

uVvW
w

XxYyZz
1234567890

AC
U

M
IN

 PRO
 sem

i bold

AaBbC
cD

dEeFfG
gH

hIiJjKkLlM
m

N
nO

oPpQ
qRrSsTtU

uVvW
w

XxYyZz
1234567890

bodycopy

O
ur  

Typ
e
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This is 
the  
a

m
a

zing 
sho!
title
Follow

 by the  
w

ond
e"

ul subtitle

B
ig title

S
ubtitle

Bodycopy
Edi doluptaturem

 hiliqui berspel estiistius res 
verferum

 alique cum
 autem

 quationse est, 
sam

, quostiore voluptat is aut laccull orrore, quoditem
 

fugiaecto ipsam
eni aut porem

pera accum
 quiate 

nobisci enducip issundant que nus, optiusam
 quatus 

et ut pores in nosam
 essit autem

 abore.

Sk-M
odernist Bold 

kerning: optical
Traking: 0
Leading: sam

e value as font size

Sk-M
odernist Bold 

kerning: optical
Traking: 0
Leading: sam

e value as font size

Acum
in Pro Light

kerning: optical
Traking: 0
Leading: +2  than font size

B
ut 

som
etim

es 
w

e have 
a

 lot m
ore 

to say 
a

nd
 m

ayb
e

m
ore

Sk-M
odernist Regular 

kerning: optical
Traking: 0
Leading: sam

e value as font size

B
ig long title

O
ur  

Typ
e
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Functionnal type

If it’s not possible to use 
“SK-M

odernist” or “Acum
in pro” 

please use “Verdana”. 
N

ever use this font for our 
com

m
unication supports.

O
nly for our adm

inistrative 
upports (invoice, o!er,etc.). 
This is a default type on PC.

O
ur  

Typ
e

O
nline 

typ
e 

usage
A

R
IA

L R
EG

U
LA

R
 

A
aBbC

cD
dEeFfG

gH
hIiJjK

kLlM
m

N
nO

oPpQ
qR

rSsTtU
uVvW

w
X

xYyZz
1234567890

A
R

IA
L B

O
LD

 

A
aB

bC
cD

dEeFfG
gH

hIiJjK
kLlM

m
N

nO
oPpQ

qR
rSsTtU

uVvW
w

X
xYyZz

1234567890
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W
hen everything com

es together.

Together, all the Alychlo assets w
ill shape our identity and m

ake 
us recognisable throughout all our com

m
unication m

aterial. 

O
n the the follow

ing pages you’ll find som
e exam

ples.

A
p

p
lications
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H
om

e        A
b

out        Investm
ents.       Tea

m
        N

ew
s         C

a
reers        C

onta
ct

Lorem
 ip

sum
 d

olor sit a
m

et

w
e

sha
re 

your
d

rea
m

s
D

iscover our investm
ents

alychlo
w

e sh
a

re yo
u

r d
re

a
m

s





N
am

e N
am

e
Function

adresse@
corners.be

12 Avenue Rue 
1000 Brussels  // Belgium

+
32 479 12 34 56

Applications
BU

SIN
ESS CARD

Alychlo
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Applications
EM

AIL SIG
N

ATU
RE

Alychlo
Visual Identity
G
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N
am

e N
am

e
Function

12-34 R
oad N

am
e

L-1234 C
ity

C
ountry

+32 123 45 67
+32 0123 45 67 89

w
w

w
.alychlo.com

alychlo
w

e sh
a

re yo
u

r d
re

a
m

s
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Applications

Alychlo
Visual Identity
G

uidelines
04:28

Your Story
Lorem

Ipsum
D

olor Sit
Sit Am

et

218 likes
User_nam

e
Lorem

, Ipsum
 D

olorLorem
 ipsum

 dolor sit am
et, 

consectetuer adipiscing elit m
ore...

View
 all com

m
ents

corners

04:28

Your Story
Lorem

Ipsum
D

olor Sit
Sit Am

et

218 likes
User_nam

e
Lorem

, Ipsum
 D

olorLorem
 ipsum

 dolor sit am
et, 

consectetuer adipiscing elit m
ore...

View
 all com

m
ents

corners

W
e

sha
re

your
d

rea
m

s

IN
STAG

RAM

alychlo
w

e sh
a

re yo
u

r d
re

a
m

s

These m
ockups are just an

atm
osphere w

here you can find 
how

 you play w
ith the di!erent 

graphic elem
ents.

Version August 2022



Applications
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IN
STAG

RAM

These m
ockups are just an

atm
osphere w

here you can find 
how

 you play w
ith the di!erent 

graphic elem
ents.

W
e

sha
re

your
d

rea
m

s

alychlo
w

e sh
a

re yo
u

r d
re

a
m

s
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Applications
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G
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G
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Invoice

Alychlo
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alychlo N
V

Lem
bergsesteenw

eg 19
9820 M

erelbeke

VAT N
°: B

E
 0895.140.645

C
B

C
 B

ank IB
A

N
: B

E
16 7320 6089 8974

B
IC

: C
R

E
G

B
E

B
B

  
 

 

ref: 0012022

legal stuffs

IN
V

O
IC

E N
aam

A
dress

1234 C
ity

Ternat, le 45 décem
bre 2067

alychlo
w

e sh
a

re yo
u

r d
re

a
m

s
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Letter

Alychlo
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Lem
bergsesteenw

eg 19 - 9820 M
erelbeke // Belgium

 -other infos
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envelope
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pow
erpoint

Alychlo
Visual Identity
G

uidelines

Title here please
on tw

o lines

D
ate

16/09/2022

Chapter 1 title
Chapter 2 title
Chapter 3 title
Chapter 4 title
Chapter 5 title
Chapter 6 title
Chapter 7 title
Chapter 8 title

16/09/2022
Title of presentation here please

16/09/2022
Title of presentation here please

Chapter title
here please
on three lines

Title of presentation here please
16/09/2022

Enem
que volore explia essitiur 

sit, audipit qui disim
olum

 
ute volupta tium

qui blaut aut 
od estia voloritianda venis 
ent illaut que pe consequam

 
quia voluptur suntur? Q

ui 
cone lat laceri cus quo con 
con nusa perero te et quia 
qui to corepelique et lab is 
sim

odisciis ut veribus m
olum

 
sum

 faces ipienis quidist aut 

optae expliatusa denis dolore 
cum

 debitium
 eati dit, nim

us 
arcim

entota sit m
oditio nsedit et 

quam
 volorest et quidelent fuga. 

Im
us.

Soluptatis reicim
e pel ipsam

, 
evenis autem

pore voluptatus 
auta aliquate vid etur se 
custrum

 im
il

Title here please on m
ultiple 

lines possible
1%Other

37%
Business
N
am
e

30%
N
am
e

19%
Business
N
am
e

9%Business
N
am
e

4%Nam
e

Sectorial
exposure

Title of presentation here please
16/09/2022

Title here please on
m

ultiple lines possible

Enem
que volore explia 

essitiur sit, audipit qui 
disim

olum
 ute volupta 

tium
qui blaut aut od estia 

voloritianda venis ent illaut 
que pe consequam

 quia 
voluptur suntur? Q

ui cone 
lat laceri cus quo con con 
nusa perero te et quia qui 
to corepelique et lab is 

16/09/2022
Title of presentation here please

Thank you
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All the previous rules are the sam
e for Alychlo Real Estate.

The only di!erence is the use of colors.

R
ea

l Estate

Alychlo
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G
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O
ur logo is our 

m
ost valuable and 

recognisable asset  
of our brand identity,  
so treat it w

ith care.
It is im

portant to 
use our logo in a 
consistent w

ay.

O
ur  

B
ra

nd
  

M
a

rks
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O
ur  

B
ra

nd
  

M
a

rks
O

ur logo is our m
ost valuable and 

recognisable asset  of our brand 
identity,  so treat it w

ith care.
It is im

portant to use our logo in 
a consistent w

ay.

W
e alw

ays w
ant our brand to be 

visible. Therefore our logo can also 
be placed on a di!erent 
background in order to give 
m

ore contrast w
hen needed.

Aside you can find the three
di!erents colour variations
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O
ur  

C
olour 

Pale!
e

C
olour im

pacts em
otions

O
ur colour palette play a crucial 

part in how
 w

e present ourselves. 
C

olour is a brand asset that w
ill 

enhance our brand recognisability.

PAN
TO

N
E 

W
H

ITE
CM

YK  
      80, 45, 60, 35

RG
B 

 
      255, 255, 255

H
EX 

 
      #!!!

PAN
TO

N
E 

TO
 D

EFIN
E

CM
YK  

      52, 20, 65, 0
RG

B 
 

      131, 167, 119
H

EX 
 

      83a777

PAN
TO

N
E 

BLAC
K

CM
YK  

      100, 0, 0, 0
RG

B 
 

      0, 0, 0
H

EX 
 

      #!!!

W
ARN

IN
G

: PAN
TO

N
E

AN
D

 O
TH

ER PRIN
TED

C
O

LO
RS N

EED
 TO

 BE
TESTED

 O
N

 A
C

O
LO

R PRO
O

F
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