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A strong brand is not a given.
These visual identity guidelines
provide robust tools and
guidance to help you
communicate the distinctive
character of the Alychlo brand.
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At Alychlo, we are passionate about entrepreneurs.
Entrepreneurs who are in it for the long term.

We love them for who they are, for their dreams. Their passion.
We want to understand what makes them smile or cry.

What deeply drives them.

Investing in a project is not just putting a bag of money
somewhere. It's a human adventure.

There might be moments of tension, excitation or serenity.
Such is life!

But we make no compromise on integrity, loyalty and dedication.
When we share the same dreams, we can together bring
something groundbreaking to the moon.

At Alychlo, we are convinced that with good ratio and figures,
we will succeed.

But add intuition and guts and we'll get success.

This drives us.

We are invested in your dreams.
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8 Essence
We are Invested
in your dreams
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alychlo

most valuable and we share your dreams
recognisable asset

of our brand identity,

so treat it with care.

It is important to

use our logo in a

consistent way.
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v alychlo — alychlo geElYdH
recognisable asset of our brand
identity, so treat it with care.

It is important to use our logo in we share your dreams we share your dreams we share your dreams
a consistent way.

We always want our brand to be
visible. Therefore our logo can also
be placed on a different
background in order to give

more contrast when needed.
Aside you can find the three
differents colour variations
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Minimum clear space m_” ' G_\H— ”
To ensure maximum visibility for we share your dreams

our brand, we forsee a protection
zone around the logo. Within this
area, no graphic elements or text
can be placed.

This zone is measured by the breef
of the two first letters of alychlo.
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we share your dreams
> >
Minimum clear space

40MM 15MM

Under a certain size the readibility
of the logo cannot be ensured

Do not use under the size of:

40mm width with the baseline and
15mm width without the baseline.
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we share your dreams we share your dreams

Please do not

Always use the logo as it is
delivered by Alychlo.

It can't be changed under any

circumstances. — Or O mv wn—\ﬂ—o
Please do not: m MN KV

- Add a drop shadow

- Rotate the logo

- Stretch the original size

- Change the logo in other colours

eams

we share your dr we share your dreams
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Colour impacts emotions

Our colour palette play a crucial PANTONE WHITE PANTONE TO DEFINE PANTONE BLACK
part in how we present ourselves. CMYK 80, 45, 60, 35 CMYK 4,15, 66, 0 100,0,0,0
Colour is a brand asset that will RGB 255, 255, 255 RGB 246, 211, 113 0,00
enhance our brand recognisability. HEX H#fff HEX f6d272 i
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SK-modernist is the typeface

for Alychlo. Its sans serif
characteristics will give our brand
its contemporary character.

The SK-modernist typeface should
be used for any communication
regarding the Alychlo brand.

It will be associated for all the
bodycopy by the acumin pro
characters
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SK-MODERNIST regular

AaBbCcDdEeFfGgHhIiJiKKLIMMNNOoPpQQgRrSsTtUUVVWwXxYyZz
1234567890

SK-MODERNIST bold

AaBbCcDdEeFfGgHhliJjKkLIMmMNNOoPpQQgRrSsTtUuVvWwXxYyZz
1234567890

bodycopy

ACUMIN PRO regular

AaBbCcDdEeFfGgHhliJjKkLIMMNNOoPpQqRrSsTtUuVVWwXXxYyZz
1234567890

ACUMIN PRO medium

AaBbCcDdEeFfGgHhliJjKkLIMMNNOoPpQqRrSsTtUuVvWwXxYyZz
1234567890

ACUMIN PRO semi bold

AaBbCcDdEeFfGgHhliJjKkLIMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890



Qur
Type

Big title

Sk-Modernist Bold

kerning: optical

Traking: 0

Leading: same value as font size

Subtitle

Sk-Modernist Bold

kerning: optical

Traking: 0

Leading: same value as font size

Bodycopy

Acumin Pro Light

kerning: optical

Traking: 0

Leading: +2 than font size
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This is
the
amazing
short
title

Follow by the
wonderful subtitle

Edi doluptaturem hiliqui berspel estiistius res
verferum aligue cum autem quationse est,

sam, quostiore voluptat is aut laccull orrore, quoditem
fugiaecto ipsameni aut porempera accum quiate
nobisci enducip issundant que nus, optiusam quatus
et ut pores in nosam essit autem abore.

But
sometimes
we have

a lot more
to say

and maybe
more

Big long title

Sk-Modernist Regular

kerning: optical

Traking: 0

Leading: same value as font size
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Functionnal type ARIAL REGULAR
If it's not possible to use AaBbCcDdEeFfGgHhliJjKkLIMMNNOoPpQqRrSsTtUuVVWwXxYyZz
“SK-Modernist” or “Acumin pro” 1234567890

please use "Verdana’
Never use this font for our

communication supports. ARIAL BOLD

Only for our administrative

upports (invoice, offer,etc.). AaBbCcDdEeFfGgHhIiJJKKLIMmMNNOoPpQqRrSsTtUuVvWwXxYyZz
This is a default type on PC. 1234567890
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m_ v O_H_O Home About Investments.  Team News Careers Contact

we
share
your

QIO T —— dreams

Discover our investments ——
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BUSINESS CARD

Name Name
Functior

adresse@corners.be

alychlo e

we share your dreams 1000 Brussels // Belgium \
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Name Name
Function

alychlo

12-34 Road Name
L1234 City
Country

+32 123 45 67

+32 0123 45 67 89

www.alychlo.com
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Your Story Lorom Ipsum Dolor sit sit Amot Your Story Dolor sit

N

INSTAGRAM ore or

These mockups are just an _ —\H_
atmosphere where you can find M’ u\o c
how you play with the different

graphic elements.

97 ) 97 R

218 likes 218 likes
User_name Lorem, Ipsum DolorLorem ipsum dolor sit amet, User_name Lorem, Ipsum DolorLorem ipsum dolor sit amet,
consectetuer adipiscing elit consectetuer adipiscing elit
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INSTAGRAM

These mockups are justan M-v_%o_\ﬂ_c />\®

how you pay with the cifierent share

graphic elements. <O C _\
dreams
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alychlo

we share your dreams

alychlo NV/ Naam
Lembergsesteenweg 19 Adress
9820 Merelbeke 1234 City

VAT N°: BE 0895.140.645
CBC Bank IBAN: BE16 7320 6089 8974
BIC: CREGBEBB

INVOICE

ref: 0012022 Ternat, le 45 décembre 2067

legal stuffs



&

alychlo

we share your dreams

19 - 9820

// Belgium -other infos
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alychlo
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@

alychlo

o e s

Title here please
on two lines

Date
16/09/2022

Title here please on multiple
lines possible

Enemaque volore explia essitiur
sit, audipit qui disimolum
ute volupta tiumqui blaut aut
od estia voloritianda venis

laut que pe consequam
quia voluptur suntur? Qui
cone lat laceri cus quo con
con nusa perero te et quia

sum faces ipienis quidist aut

iatusa denis dolore
ccum debitium eati dit, nimus
arcimentota sit moditio nsedit et
quam volorest et quidelent fuga.
Imus.

Soluptatis reicime pel ipsam,
evenis autempore voluptatus
auta aliquate vid etur se
custrum imil

Tileof presentaton here please

Enemque volore explia
essitiur sit, audipit qui
disimolum ute volupta
tiumqui blaut aut od estia
voloritianda venis ent
que pe consequam quia
voluptur suntur? Qui cone
lat laceri cus quo con con
nusa perero te et quia qui
to corepelique et lab is

@

alychlo

Title here please on
multiple lines possible

ut

Chapter 1title
Chapter 2 title
Chapter 3 title

Chapter 5 title
Chapter 6 title

Chapter 8 title

Tile o presentato ere plezse

Sectorial
exposure

0%
RName

T o resentaio here plecse

1010972022

@

alychlo
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alychlo

real estate
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Oclooo_moEBOmZm_ch_mm:Q m_ O—\H_O m_ o—\H_O m_ nr_o
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identity, so treat it with care.

It is important to use our logo in real estate
a consistent way.

We always want our brand to be
visible. Therefore our logo can also
be placed on a different
background in order to give

more contrast when needed.
Aside you can find the three
differents colour variations
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Colour impacts emotions

Our colour palette play a crucial PANTONE WHITE PANTONE TO DEFINE PANTONE BLACK
part in how we present ourselves. CMYK 80, 45, 60, 35 CMYK 52, 20, 65,0 100,0,0,0
Colour is a brand asset that will RGB 255, 255, 255 RGB 131,167,119 0,00
enhance our brand recognisability. HEX H#fff HEX 83a777 e
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